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At Swiss Bank Corporation

We like to talk business.

“We know for a fact that many of
our customers found the right

bank because they were looking for
answers to the hard questions.”
Kurt H. Martin,

Senior Vice President

If you're thinking of moving into

a new area of business,

or doing business in a new area,
it's helpful to have someone

who can tell you about the con-
ditions and difficulties you

are likely to encounter. In an in-
creasingly competitive world
environment, this is one of the
services corporate financial
officers really learn to appreciate
when they deal with a top inter-
national bank. With our worldwide
organization and decades of
experience, we realize how impor-
tant it is to know what you're
getting into and to make the right i
preparations, well in advance

of a major business operation.

And we have the information re-
sources to help.

As Kurt Martin points out, “Some

of our best corporate clients were

good business acquaintanceslong
before they became banking
customers’”.

Swiss Bank Corporation
Schweizerischer Bankverein
Societé de Bangque Suisse

The key Swiss bank

General Management in CH-4002 Basle, Aeschenplatz 6, and in CH-8022 Zurich, Paradeplatz 6. Over 200 offices throughout Switzerland. Worldwide
network (branches, subsidiaries and representatives): Europe: Edinburgh, London, Luxembourg, Madrid, Monte Carlo, Paris. North America: Atlanta,
Calgary, Chicago, Houston, Los Angeles, Montreal, New York, San Francisco, Toronto, Vancouver. Latin America: Bogota, Buenos Aires, Caracas, Lima,
Mexico, Panama, Rio de Janeiro, Sdo Paulo. Caribbean: Grand Cayman, Nassau. Middle East: Bahrain, Cairo, Tehran. Africa: Johannesburg. Asia:

Hong Kong, Singapore, Tokyo. Australia: Melbourne, Sydney. T —
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